














































































































































 

C4600(CPC-M) 
 
 

Memorandum 
 
To:  Senior Concession Program Managers 
 
From:  Manager, Concession Program Center  
 
Subject: Merchandise Pricing, Revised Mark-up Percentages 
 
Attached is a revised Exhibit 1, Chapter 18, Rate Administration Program, for the 
Concession Guideline, NPS-48.   
 
The information for the Convenience Store category has been expanded and includes the 
new mark-up percentages obtained from the Convenience Store News

 

.  Along with the 
Mark-up percentages is an informational sheet that defines those items included in each 
category.  The addition of new categories has changed the complexion of many items but 
the most significant changes in percentages were with Packaged Ice Cream/Novelties, 
Other Food Items, Prepared Beverages (hot, fountain, frozen) and Fast Food.  Ice also 
showed a marked increase.  Pay attention to the new categories and adjust prices 
accordingly. 

The information previously obtained through The Combined Financial, Merchandising and 
Operating Results of Retail Stores

 

, a publication of the National Retail Federation, is no 
longer available due to "an insufficient number of stores reporting to reflect meaningful 
results."  The publication no longer addresses the issue of Gross Margin and as a result, 
the mark-up percentages cannot be gleaned from the information that is presented.  
Therefore, it is the decision of the Concession Division to retain last year's percentages 
on those items that fall within the purview of this publication until a new source of 
information can be found and an analysis performed.  To aid us in this research effort, 
should you or any of your concessioners have suggestions as to a new source of 
information, please contact Laurie Shaffer at the CPC at (303) 987-6911. 

 
 
 
Barclay Trimble 
Acting Manager 

  
 Attachments 
 

bcc: 
CPC-O-Shaffer 
CPC-M-Files 
 
O:LShaffer:ro:2/10/99:6900:markup 99.doc 

 
 
 

MERCHANDISE 



 

 
CONVIENENCE TYPE STORE 

 
 

ITEM        MARKUP % 
 

Cigarettes 30% 
Other Tobacco 31% 
Beer 26% 
Wine 38% 
Liquor 30% 
Canned/Bottled Drinks 47% 
Packaged sweet snacks 44% 
General Merchandise 59% 
Salty Snacks 45% 
Edible Groceries 45% 
Fast Food 98% 
Milk and Dairy products 32% 
Candy 66% 
Health and Beauty Aids 57% 
Packaged Bread 32% 
Snack foods 47% 
Publications 23% 
Packaged Deli Products 50% 
Ice 192% 
Non-edible Groceries 45% 
Automotive products 56% 
Perishable Groceries 42% 
Other Dairy 38% 
Alternative Snacks 50% 
Frozen Foods 48% 
Prepared Beverages 98% 
Fountain Drinks 120% 
Hot Beverages 130% 
Frozen Beverages 120% 
Other Food items 59% 
General Merchandise 66% 
Services 72% 
Packaged Ice Cream/novelties 64% 



 

* Exercise caution when verifying local market prices.  Many Convenience stores sell milk and 
bread at or below cost to build traffic in their stores. 
 
 
 

February 1999 
 
 

RETAIL OPERATIONS 
 

 
ITEMS OR GROUP OF ITEMS      MARKUP % 
 

Female Apparel - General 119% 
Sportswear 120% 
Costume Jewelry 135% 
Small Leather Goods 125% 
Neckwear, Rainwear, Belts, 
Handkerchiefs 

160% 

Men & Boys Apparel and 
Access General 

115% 

Men's Clothing 113% 
Men's Sportswear 110% 
Boys Clothing 98% 
Boys Sportswear 44% 
Infants & Children's 
Clothing and Accessories 

111% 

Shoes - General 112% 
Cosmetics, Drugs, Toiletries 65% 
Toys, Hobby Goods, Games 100% 
*Books, Stamps, Coins 77% 
Stationary, Greeting and 
Post Cards 

110% 

Photographic Equipment, 
Film, Accessory 

39% 

Developed Slides 100% 
Sporting Goods 72% 
Housewares 100% 
Linens and Domestics 120% 
Hardware and Tools 85% 
Automotive Parts and 
Accessories 

82% 

Video  Tapes 47% 
Gifts and Souvenirs 123% 
**Handcrafts 123% 
Artwork, Posters, Pictures 123% 

 



 

*Prices are usually established by the publisher and printed on the material as the retail price and 
should not be exceeded. 
**Precious metals and stores, limited or one of-a-kind items may justify a higher rate but should 
be done on an item-by-item basis. 
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CIGARETTES 
Premium and generic cigarettes 
 
OTHER TOBACCO 
Other tobacco products such as cigars, chew, dip snuff and moist smokeless tobacco as well as papers, pipes, pipe 
and cigarette tobacco and scrap. 
 
BEER 
All premium and budget brands including imports, microbrews and craft beer, malt liquor and non-alcoholic brews. 
 
WINE 
All  varietals, coolers, champagne, sparkling wine and fortified wine. 
 
LIQUOR 
This includes distilled spirits, prepared cocktails and cordials. 
 
CANNED/BOTTLED DRINKS 
Carbonated soft drinks, sports drinks, juices, bottled water, iced tea and other packaged beverages (such as 
chocolate, coffee and nutritional drinks.) 
 
PACKAGED SWEET SNACKS 
Snack cakes, pastries and desserts, muffins and cookies. 
 
GENERAL MERCHANDISE 
Phone cards, batteries, film/photo, school and office supplies, cleaning agents, greeting cards, gifts, novelties, toys, 
trading cards, smoking accessories, video and audio tapes, hardware etc. 
 
SALTY SNACKS 
Potato chips, pretzels, tortilla and corn chips, ready to eat popcorn, and crackers. 
 
EDIBLE GROCERIES 
This is the general grocery term.  This does not include non-edible items such as paper towels and toilet paper, nor 
does it include perishable foods. 
 
FAST FOOD 
Both hot and cold prepared food including hotdogs, hamburgers etc.  This is not self-serve. 
 
MILK AND DAIRY (Pourable) 
Milk products that are pourable.   This does not include cheese, ice cream, yogurt or non dairy products. 
 
CANDY 
Candy rolls, mints and drops, Candy Bars, gum, Novelty items, seasonal items, change makers, penny counter 
goods, and bulk candy. 
 
HEALTH AND BEAUTY AIDS 
Analgesics, cough and cold remedies, family planning aids, feminine hygiene products, grooming aids including 
hair care, oral care, deodorants, personal soap and shaving needs, stomach remedies, vitamins and other over the 
counter medications, baby care items, skin care and first aid items. 
 
PACKAGED BREAD 
Bread sold for home consumption. This includes hot dog rolls and hamburger buns, etc. 
 
SNACK FOODS 
Any snacks that do not fit in other categories. 
 
 



 

PUBLICATIONS 
Newspapers, magazines and tabloids, crossword puzzle publications horoscope products and calorie counters etc. 
 
PACKAGED DELI PRODUCTS 
Deli products that are self serve and pre packaged. 
 
ICE 
 
NON-EDIBLE GROCERIES 
This includes misc. items such as toilet paper, paper towels 
 
AUTOMOTIVE PRODUCTS 
Incidental automotive products sold as a convenience not as a specialty.  Includes oil, windshield wipers, fluids, RV 
gadgets, etc. 
 
PERISHABLE GROCERIES 
Any and all perishable fruit, vegetables, fresh meat and fish. 
 
OTHER DAIRY 
This category includes cheese, yogurt, butter and eggs. 
 
ALTERNATIVE SNACKS 
Meat snacks, granola bars fruit snacks, rice cakes, trail mix, yogurt raisins and chocolate/yogurt pretzels, energy 
bars, etc. 
 
FROZEN FOODS 
Any and all frozen vegetables, fruits, desserts (not including ice cream) and prepared meals. 
 
PREPARED BEVERAGES 
Milkshakes, frappes, floats, etc. 
 
FOUNTAIN DRINKS 
Carbonated, non-carbonated, sport drinks, coffee, iced coffee, capuccino and like when served from a mechanical 
dispenser. 
 
HOT BEVERAGES 
Cappuccino, specialty coffee and hot chocolate, coffee and hot cider hand-poured. 
 
FROZEN BEVERAGES 
Frozen beverages made from a premix and served from a dispenser. 
 
OTHER FOOD ITEMS 
Includes self-serve soft ice cream. 
 
SERVICES  
Pay phones, scratch tickets, money orders, lotto, ATMs, postal /parcel service, vending, copy, fax, check cashing, 
event tickets, video gaming, video rentals, licenses, amusements, slot machines. 
 
PACKAGED ICECREAM/NOVELTIES 
All frozen dairy and non dairy products pre-packaged for sale. 
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